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VISITOR LEVY
• Scottish Parliament passed the Visitor Levy (Scotland) Act in May 

2024

• This act gives local authorities the ability to charge a percentage 
on overnight accommodation paid by visitors 

• In February 2025 Perth & Kinross Council’s Economy & 
Infrastructure Committee approved a period of public 
consultation to understand whether and how a visitor levy could 
be implemented 

• Perth & Kinross Council are at early-stage engagement on a 
proposed Visitor Levy scheme. The results of this early-stage 
engagement will shape what a visitor levy would look like. 

• Public consultation live  from1 June – 30 September 2025, 
webpage in development, with consultation comprised of survey, 
121s, drop-in sessions across different localities 

• The resulting 'scheme' will go up to full Council in December 
2025 for a decision on whether to introduce a levy. If approved 
there would be a 12-week formal consultation (statutory); 18-
month implementation period with any proposed scheme 
commencing autumn 2027



Perth & Kinross Tourism Strategy 
and Action Plan 2025- 2030

• Industry consultation November 2024 – April 2025 on the Perth and 
Kinross Tourism Strategy and Action Plan 2025-2030

• Purpose
o To seek industry views on the refreshed Perth & Kinross 

Tourism Strategy & Action Plan 2025 – 2030
o To seek industry input on the strategic objectives that have 

been set, as well as the strategic framework which sets out the 
pillars/ actions required to achieve the objectives

o To highlight the Tourism Strategy & Action Plan is being 
refreshed against a changing economic environment with new 
legislation/ policy such as the Visitor Levy (Scotland) Act

• Focused on four pillars Area Promotion/Destination Marketing; 
Investment and Infrastructure; Market Development & 
Internationalisation and Industry Resilience and Growth

• Refreshed strategy is going to Economy and Infrastructure 
Committee 28 May 2025 for endorsement



Consumer Marketing 
Campaign 



Consumer Marketing 
Campaign  

• Develop a consumer marketing campaign that promotes Perth as a 
great cultural city break

• Focused on the offer in Perth City for history & heritage, craft 
experiences and cultural experiences.

• Develop activity that drives increased visitation to Perth City & 
wider region, from day trippers and overnight stays

• Develop content that changes the perception of Perth City & wider 
region to prospective visitors 

• Products & visitor experiences Perth Museum, Perth Theatre , Perth 
Art Gallery (+ Fergusson Collection), Perth Concert Hall, Scone 
palace, Black Watch Casle & Museum, Huntingtower

• Audiences; Food Loving Culturalists, Adventure Seekers and  
Experience Seekers



Digital Campaign

Expedia & trip Advisor (Regional Upweight Campaign) February –
March 2025

Benefits

- PKC can maximise VisitScotland investment and economies of 
scale to showcase our region on a leading OTA platform 

- PKC can reach 'warmed up' audiences from VisitScotland’s brand 
activity with a regional message

- Bespoke reporting and insights are available to us as a partner
- PKC are unlocking added value through being part of a bigger 

partnership including free of charge-bespoke landing pages

EXPEDIA Target Audiences  North-west, north-east, south-east 
England, north, south, west London and Scotland 

TRIPADVISOR Target Audiences Re-targeting VisitScotland exposed 
users in London, SE, NE and NW England, Yorkshire and Humber



Digital Campaign (Expedia & 
TripAdvisor)
o Expedia reporting steady growth in the L90 days
o Net room nights are up, as well as the length of stay (1.6 

days) and  the booking window 65 days) 
o Perthshire has not seen a decline in US business L90 

days which is positive as other areas have 
o Looking at the 2025 year ahead net room nights are up on 

2024 YOY by 23%
o Expedia reporting growth in the market and a lot of 

opportunity with increased demand and conversion to 
bookings

o 79% growth in October 2025 and double-digit growth all 
year other than July at +2% in terms of room nights 





Content Partnership 
• Content creators  
@ontheroadagaintravels @scotlandmagic @traveltwo

• Influencer Trips  timed for February – March 2025

• Outcomes: 

• Perth City promoted as a destination to enjoy a great cultural 
city break 
• 392,328 engaged followers
• 12,952 people actively engaged and liked the Perth City 

content 
• 3,634 people interacted with the Perth City Content by 

commenting, sharing or saving the posts
• 4.23% was the engagement-to-view ratio, above the 

benchmark of 3% so a great result 
• The comments received on the content show that Perth 

City has huge potential as a cultural city break destination 
and the campaign helped raise awareness and change 
perceptions of Perth

https://www.instagram.com/ontheroadagaintravels/?hl=en
https://www.instagram.com/scotlandmagic/?hl=en-gb
https://www.instagram.com/traveltwo_/?hl=en








Funding 



Green Capital 
Development Fund 

The Green Capital Development Grant can offer up 
to £25,000 covering up to 50% of eligible costs. Your 
project must be of minimum £10,000 (this equates to 
a minimum £5,000 match from the business), except 
for EV charging point applications. 

This fund is available for capital expenditure and can 
be used to acquire, upgrade, and maintain physical 
assets such as property, plants, buildings, 
technology, or equipment (excluding vehicles).

E. businessdevelopment@pkc.gov.uk for further 
details

W. Business Grants and Funding in Perth & Kinross

https://www.investinperth.co.uk/business-support/funding#:~:text=Perth%20%26%20Kinross%20Council%20administer%20a%20number%20of,of%20use.%20Information%20accurate%20as%20of%20April%202025.


Beyond Scotland Market 
Development Grant

The Beyond Scotland Market Development Grant provides 
support to businesses to enable them to expand their market 
overseas, or into other parts of the UK (excluding Scotland).

Grants of up to £3,000 covering up to 50% of eligible costs are 
available. 

Examples of eligible costs could include the following, where 
these activities are aimed at expanding overseas markets or 
markets in the wider UK (excluding Scotland) :-

• Transport and accommodation (where these are directly 
related to a specific business event or initiative)

• Exhibition and trade show attendance
• New product development and consultancy services, for 

example legal costs associated with overseas trading Beyond 
Scotland Market Development Grant - Perth & Kinross Council

https://www.pkc.gov.uk/article/24542/Beyond-Scotland-Market-Development-Grant
https://www.pkc.gov.uk/article/24542/Beyond-Scotland-Market-Development-Grant
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