
The consumer social team and corporate press team are working 
with local ambassadors showcasing their tips for attractions, 
experiences, and hospitality in their area.Twitter and Instagram  
Perth 17 May 201 



Perth & Kinross featured in the latest marketing campaign for Scotland’s Year of Coasts and Waters 20/21, which 
shines a spotlight on water wellness activities across the country

The trend goes beyond watersports, and our campaign will feature a wide spread of experiences that do not involve 
getting in the water and are less adrenaline focused. This includes wildlife watching, walks along coastal and inland 
settings, sailing, visiting distilleries, enjoying seafood and visiting coasts and waters-themed attractions.

We are working with partners including Water Safety Scotland and and RNLI to highlight the importance of staying 
safe in and around Scotland’s waters and support the #RespectTheWater campaign.

https://www.watersafetyscotland.org.uk/information/
https://rnli.org/safety/choose-your-activity
https://www.watersafetyscotland.org.uk/campaigns/respect-the-water/


Who is ready to discover Perthshire this summer🙋





DAYS OUT CITY BREAKS FAMILY GATHERINGS ESCAPE & CONNECTSHORT STAYS

• 2 x 30 sec version of each themes
• V1 Family Day Out
• V2 Friends Day Out

• 2 x 30 sec/15 sec  version of 
each themes

• V1 Family Short Stay
• V2 Couple Short Stay

• 2 x  30 version of each themes
• V1 Couple City Break
• V2 Friends City Break

• 2 x 30 sec version of each themes
• V1 Family Multi-gen Gathering
• V2 Friends Multi-gen Gathering

• 2 x 30 sec version of each themes
• V1 Family Escape
• V2 Couple Escape

• All content and creative will be CTA driven and will guide through to the relevant landing pages on 
VisitScotland.com, hosting specific themed content as well as evergreen content. 

• Creative allows flex to have bespoke messaging should COVID-19 advice change and we need to amend narrative.
.

NOW IS YOUR TIME 

ONLY IN SCOTLAND



DAYS OUT CITY BREAKS FAMILY GATHERINGS ESCAPE & CONNECTSHORT STAYS

Main page:
https://www.visitscotland.com/holid
ays-breaks/day-trips/

Main page:
https://www.visitscotland.com/holid
ays-breaks/weekend-short/

Main page:
https://www.visitscotland.com/holid
ays-breaks/city-breaks/

Main page:
https://www.visitscotland.com
/holidays-breaks/family/

Main page:
https://www.visitscotland.com/holid
ays-breaks/slow-travel/

Each landing page is designed to be updated at any time to reflect a change in COVID-19 travel guidelines. We will 
also work closely with partners through the Visitor Management Group to ensure content is responding to 
consumers travel behaviour this summer. 

https://www.visitscotland.com/holidays-breaks/day-trips/
https://www.visitscotland.com/holidays-breaks/weekend-short/
https://www.visitscotland.com/holidays-breaks/city-breaks/
https://www.visitscotland.com/holidays-breaks/family/
https://www.visitscotland.com/holidays-breaks/slow-travel/

